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In a momentous event on 30th December 2022, the MTN 
Zambia Foundation embarked on a noble initiative to combat 
climate change and foster sustainability by launching the 
Tree Planting Project. The project, in collaboration with the 
Lusaka City Council, set out to plant 800 trees in schools 
across Lusaka, leaving a lasting legacy for generations to 
come.

The Ceremonial Tree planting event took place at Foxdale 
Primary School in Lusaka, where esteemed guests, 
including Her Worship the Mayor of Lusaka City, Ms. 
Chilando Chitangala, Ms. Rose Sibisi, Chairperson of MTN 
Zambia Foundation, and the then MTN Zambia CEO, Mr. 
Bart Hofker, graced the occasion, along with other specially 
invited guests.

The Tree Planting Project unfolded in multiple phases. The 
Lusaka City Mayor and representatives from the MTN Zambia 
Foundation embarked on a journey to various primary and 
secondary schools within Lusaka. Before planting the trees, 
they took a moment to educate the young learners on the 
vital role trees play in mitigating climate change, nurturing a 
generation of environmentally conscious citizens.

This ambitious initiative was not confi ned to schools alone. 
The collaborative spirit extended beyond the boundaries of 
education, uniting the MTN Zambia Foundation, the Zambia 
National Commercial Bank Plc (ZANACO), the Lusaka City 
Council, and the University of Zambia. Together, they joined 
hands to plant trees at the prestigious University of Zambia’s 
Ridgeway and Great East Road Campuses.

To mark the beginning of this momentous collaboration, a 
ceremonial tree planting event took place at the University 
of Zambia Ridgeway Campus on June 23rd, 2023. The 
event was attended by distinguished fi gures, including Her 

Worship the Mayor of Lusaka, Ms. Chilando Chitangala, 
and Mrs. Annie Sikwibele, the Acting Vice Chancellor of the 
University, among others.

The partnership with ZANACO was deeply rooted in their 
shared commitment to sustainable development. As part of 
the bank’s ‘Plant a Million Trees’ campaign, this collaboration 
underscored the Foundation’s dedication to meaningful, 
long-term projects that align with the Sustainable 
Development Goal 13 and the Zambian government’s 8th 
National Development Plan.

This joint initiative not only emphasized the signifi cance 
of green initiatives but also showcased how partnerships 
can amplify the impact of such projects. Leveraging 
the University of Zambia’s rich history and expertise in 
environmental matters, the Tree Planting Project gained 
greater momentum, inspiring the community, and 
encouraging more stakeholders to participate in creating a 
greener future.

The success of the Tree Planting Project would not have 
been possible without the concerted efforts of the MTN 
Zambia Foundation, the Lusaka City Council, ZANACO, 
and the University of Zambia. Together, they have sown the 
seeds of a sustainable future, setting an example for other 
organizations to follow suit and collaborate on initiatives that 
address pressing global challenges.

Through the unity and dedication of multiple stakeholders, 
the Tree Planting Project has set a profound example of how 
collective efforts can lead to tangible change in the face of 
climate change. The green legacy planted on the grounds 
of Lusaka’s schools and university campuses will continue 
to thrive, serving as a constant reminder of the power of 
collaboration in safeguarding our planet’s future.

The MTN Zambia Foundation’s 
Tree Planting Project

GREENING THE FUTURE
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Maggie Mubili serves as the Chairlady of the Musangezhi 
Rice Cooperative, which was initiated by local women 
residing in Musangezhi village within Kalumbila District. 
She has been an active member of this group since the year 
2000, actively participating in various cooperative activities. 

The cooperative was established in 1999 by 25 members 
of a local church whose primary objectives were twofold: 
to address their own fi nancial challenges and to provide 
assistance to undernourished children in the Musangezhi 
community. The church organized a series of activities 
throughout the year aimed at generating funds for these 
purposes. Initially, they began by baking scones and 
making clothes, which they sold to the local community. As 
time progressed, they expanded their initiatives to include 
groundnut cultivation, both for sale and as part of feeding 
programs designed to combat malnutrition among the 
children in the area. 

Upon realizing that their land was fertile and had enough 
water bodies with a favorable rain pattern, the corporative 
decided to venture into rice farming in addition to groundnut 
farming. With the money realized from selling groundnuts, 
they bought rice seed and quickly launched rice farming. 

In the year 2000, the cooperative embarked on rice 
cultivation on a one-hectare plot of land, which proved 
to be highly successful. Following the bountiful harvest, 
they faced the laborious task of processing the rice using 
traditional pounding mortars, a time-consuming and 
physically demanding process.

Between 2019 and 2020, the cooperative applied for a 
returnable grant, in the form of an equipment loan, from 

the Trident Foundation Limited (TFL). This business loan, 
amounting to ZMW 42,000, was specifi cally intended 
for acquiring a rice polishing machine. The cooperative’s 
application was approved, marking a pivotal moment in their 
operations.

The introduction of the rice polisher had transformative 
effects on their work. It not only made their processes easier 
but also made them signifi cantly faster and more effi cient. 
As a result, the cooperative witnessed an upsurge in profi ts, 
allowing them to repay the loan remarkably quickly, within 
a record-breaking nine (9) months. 

Since obtaining the rice polishing equipment, the cooperative 
has consistently yielded approximately 20 to 25 bags 
of 50kg rice per hectare, resulting in an average monthly 
profi t of ZMW18,000. Moreover, they have diversifi ed their 

Musangezhi Women’s Cooperative - Rice Production
By Trident Foundation Ltd
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income streams by providing rice polishing services to 
fellow farmers who are not affiliated with the cooperative. 
This dual approach has not only boosted their financial 
stability but has also extended their positive impact on the 
local agricultural community.

The rice polishing equipment has made a substantial 
contribution to elevating the rice’s quality. With the guidance 
from Business and Entrepreneurship trainings facilitated by 
TFL, the cooperative has acquired the knowledge on how to 
package and brand their rice effectively thereby enhancing 
its competitiveness in the market. As a result, they have 
streamlined their operations, enabling quicker and more 
efficient customer deliveries.

In addition to meeting their essential needs, the cooperative 
has played a significant role in enhancing the overall quality 
of life for other members of the community. The women 
within the cooperative have now gained the means to 
generate income, enabling them to provide vital support to 
their own families.

This cooperative, which has now grown to encompass 43 
members, consisting of 32 women and 19 men, is actively 
working on expanding the number of hectares dedicated 
to rice farming. This expansion is aimed at increasing 
production capacity and enabling nationwide distribution of 
their rice products.
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Lumwana Mining Company embarked on a biodiversity 
project to promote beekeeping among the youths in 
Lumwana Township. The purpose was twofold: not only 
could it provide an income generating activity that would 
help in securing a steady flow of needed resources for local 
beekeepers and honey farmers, but also offer sustainability 
solutions that ensure trees are preserved, by providing 
sustainable alternative sources of materials for building 
beehives from waste wood in the salvage yard. Rather 
than relying solely on forest products or tree barks, those 
accessing the waste wood can make their work more 
profitable while minimizing the negative impact on nature.

The Lumwana salvage yard serves as a repository for 
discarded waste materials, which the mining company 
no longer finds useful. Among these materials, you can 
find various-sized timber pieces that were once used for 
packaging various products delivered to the mine.

The youths actively engage in the project by organizing and 
categorizing the timber pieces. They subsequently transport 
these materials to local carpenters situated in a nearby 
market within the local community. The carpenters then 
utilize the timber to craft bee-hives.

The initiative has so far generated 3,800 hives, which have 
been dispersed across the chiefdoms of Mukumbi, Mumena, 
and Matebo. To establish a platform for honey selling in a 
shareholding structure with the producer cooperatives in the 
chiefdoms, Barrick Lumwana has teamed up with Mutanda 
Barn Enterprises.

This initiative will be expanded in an effort to enhance 
production and marketing while also exploring export 
possibilities. 

Beehives crafted from reclaimed waste wood are renowned 
for their durability, often lasting through a minimum of 
five harvests. These hives also offer a substantial yield, 
averaging approximately 25 kilograms of honey. In contrast, 
traditional hives constructed using tree bark allow only a 

single harvest, producing less than 19 kilograms of honey. 
The use of tree bark in crafting these conventional hives 
contributes significantly to deforestation.

From Waste Wood to Honey
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Climate change is a global challenge that requires innovative 
solutions and collective efforts, especially among the youth 
who have largely been affected. Much as it is a challenge, 
especially in Zambia, it also presents opportunities for young 
people to participate in addressing the impact of climate change. 
These opportunities are seldom explored by young people. 
In line with this, AgriEn Network, a social enterprise based in 
Lusaka, focusing on building sustainable food systems, hosted 
a four-day Build-It Master class themed “Climate Smart Agri-
Technologies for Sustainable Food Security”. 

AgriEn partnered with Salesians of Don Bosco in Zambia and 
Kafue Innovation Centre (KIC) with the aim of promoting youth 
participation in Climate change interventions, by encouraging 
the use of low-cost materials in the development of climate-
smart Agri-Technologies in food production. 

The training session hosted 25 participants affi liated to the 
Salesian Brothers of Don Bosco, including unemployed 
individuals and out-of-school youth. These young participants 
aimed to tackle urban agriculture challenges that hinder their 
ability to produce food locally. The challenges they sought 

to address encompassed the global issue of climate change, 
which demands innovative solutions and collective action, 
particularly from the youth who bear a signifi cant brunt of 
its impact. Additionally, the limited availability of land for 
food production, inadequate access to water, and fl uctuating 
temperatures have forced communities to spend more on food 
that could otherwise be grown in their own homes.

Over the course of four days, a group of young participants 
engaged in three pivotal sessions aimed at enhancing their 
skills. These sessions covered various aspects, including 
profi ciency in using hand tools for woodworking, metalworking, 
and plastic handling. The objective was to equip them with 
the necessary skills to construct a range of climate-smart 
technologies.

During these sessions, the participants demonstrated their 
newfound skills by crafting essential items. They created 
corn shellers from metal, fashioned fl ower pots using plastics, 
and designed a charcoal press for manufacturing briquettes, 
skillfully combining both wood and metal components.

During the review of the fi rst session, a participant, Martha 
Chikasa, summarised her experience as follows -  “I have learnt 
that technology can ease a lot of processes and save time. Like 
for this corn sheller I made, I know my mother would be very 
excited to have such a hand tool because she takes up a lot of 
time shelling maize.” 

Another participant, Royd Mwila, explained how he now looks 
at waste plastic containers differently, knowing he can convert 
them into beautiful planters.

The training in tool-handling skills paved the way for the 
participants to embark on a session dedicated to crafting 
technological solutions aimed at mitigating the effects of 
climate change. This session followed an engaging interactive 
discussion that vividly illustrated the profound impact of 
climate change on food production and the lives of the youth.

In particular, the planned projects were tailored to tackle the 
challenges posed by rising temperatures and the growing 
scarcity of land and water resources, all of which signifi cantly 
affect food production. In light of these pressing issues, the 
participants collaborated to establish and assign names to their 
project groups as follows:

• Agri-Fit which focuses on greenhouse technology to 
address extreme temperatures 

• Earth-Lovers, an acronym for Entrepreneurship in 
Agriculture that builds Relationships that Teach for Health  

focusing on vermicompost production as an alternative 
solution for chemical fertilizer which contributes to 
greenhouse gases. 

• Kambazako, which looked at making a compost bin for 
compost manure and also works as a feed mixer. 

• Crop Lovers were focused on making use of the most 
minimal land resource to grow food plants. They used 
vertical agriculture and recycling materials as smart planters 
to show how small places can be to maximise space 

• BAFT Rain Makers, which looked at precision irrigation 
using a drip system. 

In most skills training programmes, the discussion on the 
application of the skills is left to the participants after they 
leave the training and have since moved on. However, for 
this training, the fi nal session allowed the participants to 
conceptualise the monetizing of the skills learnt using the 
Business Canvas. Among the opportunities identifi ed were the 
construction of backyard greenhouses for urban communities, 
selling of greenhouse materials for assembly, sale of worms, 
sale of vermicompost, construction of worm farms, installation 
and sale of smart irrigation equipment, sale of the tumbler Bin, 
selling of smart planters, among others. On average, each 
group was able to come up with fi ve business opportunities 
from the skills gained. It was noted that most could actually 
start a business with amounts between K3,500 to K6,000 
based on the business model adopted. 

Securing a Sustainable food secure generation
through Climate-Smart Build-its

Charcoal Press Briquettes Working with plastic Handheld Corn Sheller
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COVID-19 shook the world in so many irreversible ways 
that has redefi ned how to do business, research shows that 
climate change is reshaping the world and forward-thinking 
businesses will  thrive in this new environment. 

This year, Greenbelt Energy embarked on a journey to lead 
sustainability in Zambia by investing in innovation. On 1st 
May, 2023, Greenbelt Energy partnered with Meyana 
Foundation to launch STEAMEngine, an innovation 
challenge designed to shape the next generation of 
climate champions through STEAM (Science, Technology, 
Engineering, Arts and Mathematics) Education. Since its 
launch, the project has conducted 8 workshops targeted 
at 100 benefi ciaries from George Compound, Bright 
Christian Academy in Lusaka; Chiwala Boys Secondary 
School Makers Lab in Ndola; women from Madzi Odhika 
Multipurpose Cooperative in Lusaka and Climate Change 
Ambassadors. 

We took the training route, a slight detour from our core 
business, having realized that our core business is dependent 
on innovation. Innovation hinges on the cultivation of 
knowledge, making training and the involvement of young 
individuals, who are the stewards of innovation, absolutely 
essential. Within the framework of our green reskilling 
initiative, our objective extends beyond equipping young 
people with green skills; it also encompasses facilitating the 
transition of corporations into environmentally sustainable 
businesses.

Greenbelt Energy is promoting access to renewable energy 
solutions in Zambia we sell biogas and support companies 
to plan, develop, manage and gain value from renewable 
energy projects, as well as carbon market advisory. 
Introducing a product like biogas into a market very reliant 
on charcoal and fi rewood, requires innovation in service 
delivery, one might add you need a whole army to push 
the market to adopt the product and army was exactly what 
we got from training over 100 youths in energy and the 
environment

Corporate Strategies for Green Growth
By Jane Nakasamu, CEO and Founder of Greenbelt Energy; CLEWS Energy Modeller | Carbon Auditor | Energy Expert 

Photo: STEAMEngine Training in George Compound
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Chilanga Cement Plc, a leading cement manufacturing 
company, hosted an award-giving ceremony at Chilanga 
Primary School to celebrate the remarkable success of its 
Plastic Pollution Campaign in schools. This joint initiative 
between the company’s Eco Unit Department and Chilanga 
Primary School is aimed to combat plastic pollution and 
promote responsible waste management practices.

The campaign, themed “Beating Plastic Pollution by 
Saying No to Mixing Waste,” spanned an entire month and 
symbolized a collaborative effort to educate, inspire, and 
effect tangible change within the community.

In his speech read by the Executive Assistance Ms. Ma Yuqui 
at the award-giving ceremony held today to recognize and 
celebrate the outstanding contributions made during the 
month-long campaign, Chilanga Cement Chief Executive 
Offi cer(CEO), Mr. Chai Jiaping highlighted the importance of 
collective action in addressing the threat of plastic pollution 
to our environment and the future of our planet.

The CEO emphasized that while the campaign may 
have come to a close, the responsibility of protecting the 
environment continues, and that the “Beating Plastic 
Pollution” campaign was just the beginning of a larger 
journey. The CEO called upon everyone present to continue 
striving towards a world where plastic pollution was no 
longer a threat, where the environment fl ourishes, and future 
generations thrive. Present at the award ceremony was the 
Chilanga District Council Chairperson Mr. Champion Tembo. 

He applauded the Company for the initiative adding that 
it marked the beginning of a change in mindset within the 
community. ‘’Such initiatives place us on the right track 
towards achieving sustainable waste management, not only 
in our district but also in our nation as a whole.

Once people are made aware of the importance and benefi ts 
that come with waste segregation, we will be able to 
manage our waste in a much more environmentally friendly 
manner,’’ he said.

The Company’s Eco-Unit Sustainability Specialist Mrs. 
Bwalya Ndhlovu Chisanga emphasized that through an 
environmentally friendly co-processing approach, 700kg 
of plastic waste that would have otherwise contributed to 
pollution and landfi ll accumulation had been responsibly 
managed The “Beating Plastic Pollution” campaign, 
launched on June 28, 2023, witnessed enthusiastic 
participation from the pupils of Chilanga Primary School, 
who demonstrated unwavering commitment and great 
passion throughout the initiative. The engagement of the 
young minds in this campaign sets a strong foundation 
for investing in a change of mindset that will shape future 
decision-making processes.

Plastic pollution remains a critical challenge that demands 
immediate attention. Chilanga Cement remains dedicated 
to combating environmental and climate change issues 
by reducing energy consumption, and CO� emissions, and 
implementing sustainable waste management solutions.

The Company issued various awards and contributed 
various learning materials to the learners and Chilanga 
Primary School to keep them encouraged and dedicated to 
continuing with the initiative. 

#WeAreChilangaCement #buildingtomorrowtoday

Chilanga Cement Celebrates the Success of the
“Beating Plastic Pollution” Campaign at Chilanga Primary School
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Namene’s purpose is to empower every community through 
clean technology. 

In Zambia, we are working to end energy poverty by 
providing durable and affordable solar lights to families 
with no access to electricity, and help eradicate dangerous 
and toxic sources of lighting such as kerosene lamps and 
candles. 

Our lights are currently distributed to rural households across 
seven provinces in Zambia (Southern, Western, Eastern, 
Lusaka, Central, Copperbelt and North Western - with work 
to extend to the last three (Muchinga, Northern and Luapula) 
in the coming months. Our lights are life-changing: providing 
clean and reliable lighting that supports work and education, 
safeguards health, and frees up precious income previously 
spent on fossil fuels.

We have so far distributed 600,000 lights in Zambia since 
2021 – and every week 10,000 new families receive a 
Namene solar light in Africa. Our goal is to distribute up to 
2,000,000 lights over the next 10 years.

Help us change lives in Zambia

Namene is a business that believes people and planet 
should come fi rst. 

Without ever compromising on quality, we make sure 
our products are always affordable and accessible to all 
by enabling our customers to buy what they need when 
they are able to, and by using their carbon-saving value to 
minimise prices through the sale of high-integrity carbon 
credits.

In addition to solar lights, we also offer sun-powered portable 
chargers, and will soon start distributing other utility products 
such as energy-effi cient cookstoves. By offering single, 
modular and affordable products, we enable our customers 
to free up income to buy other clean devices when they can 
afford them. 

But with your help, we can reach more Zambian families 
faster.

You can fund lights and chargers to be distributed directly to 
families, or support our Namene Connects programme.

Namene Connects offers a fun two-part learning experience 
- which you can either sponsor for school children or offer 
to your employees for enlightening team-building sessions. 

1. Designed to inspire curiosity and action, our learning 
modules range from the history of light to climate 
injustice, innovative design, and opportunities and 
challenges in the solar industry. 

2. Our Build Kit allows students or employees to assemble, 
and keep, a Namene ‘Watu’ light – a practical and 
memorable demonstration of how big problems can be 
tackled through small but impactful acts. 

Please email us at tariro.karira@namenesolar.com to fi nd 
out more. You can also fi nd out more about our work, values 
and mission by visiting namenesolar.com.

Namene Solar:
Harnessing solar energy to transform lives
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We are thrilled to announce our successful participation 
as Zambia’s leading cement manufacturer at the 95th 
Commercial and Agricultural Show, a grand event 
celebrating inclusive economic transformation.

This year the show was commemorated under the theme 
of “Inclusive Economic Transformation,” and brought 
together more than 500 companies from various industries 
and sectors to exhibit their products and work. As Chilanga 
Cement, a part of Huaxin Cement, we were excited to 
showcase how this theme aligns with our operations and 
values.

The Commercial and Agricultural Show, ran from 2nd August 
to 7th August, offering six complete days of exceptional 
high-profi le business interaction across all sectors. It served 
as a premier platform for fostering business ideas, promoting 
investments, forging trade relations, and establishing 
strategic partnerships.

The pinnacle of our participation in this year’s show comes 
in the form of two prestigious awards: the Best Commercial 
Exhibit and the Best Environmental Awareness Exhibit. 
These accolades not only validate our commitment to 
excellence but also highlight our role as a trailblazer in merging 
commercial success with environmental stewardship. The 
Best Commercial Exhibit award recognizes our ability to 
effectively showcase our products and services, conveying 
their value to the audience. Simultaneously, the Best 
Environmental Awareness Exhibit award acknowledges our 
endeavours to raise awareness about sustainable practices 
in the cement industry and beyond.

Chilanga Cement Chief Executive Offi cer and Managing 
Director Mr. Chai Jianping, showed leadership by visiting 
the Chilanga Cement stand and intersected with customers 
and patrons who visited the stand. 

Mr Chai also said, participating at the show was Chilanga 
Cement under Huaxin Cement’s opportunity to showcase 
our range of high-quality cement products and demonstrated 

Huaxin’s commitment to inclusive economic transformation. 

As a forward-thinking company, Chilanga Cement under 
Huaxin Cement will continue to believe in sustainable 
development that benefi ts all stakeholders, from our valued 
employees to the communities in which we operate.

Chilanga Cement Showcases Inclusive Economic Transformation
at The 95th Commercial and Agricultural Show
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Atlas Mara’s commitment to the Zambian community has 
always been steadfast. Our journey of engagement with 
educational projects, especially those directed at rural 
and disadvantaged communities, is an attestation of our 
commitment.

Recently, we extended our hand to the Sefula School for the 
Visually Impaired In Mongu, Western Province, an esteemed 
institution that has been imparting quality education for 
the past 68 years. This school, under commendable and 
responsible supervision, has been a beacon of hope for 
students from grades 1 to 12 from all across Zambia.

Atlas Mara’s involvement with Sefula School was ignited 
during our CSR fundraising golf tournaments held at Nkana 
Golf Club and Lusaka Golf Club last year. These events, 
besides fostering a sense of community amongst our 
customers, aimed at raising funds for deserving educational 
projects. And Sefula School, with its dedication and 
resilience, emerged as a prime recipient.

Addressing some immediate challenges, the school faces, 
we ensured the donation of Ten (10) bunk beds, twenty (20) 
mattresses, Six (6) boxes each of continuous Braille paper 
tractor feed and A4 Braille paper, alongside various food 
commodities. 

Our hope is that this contribution will elevate the comfort 
and well-being of the students, while also streamlining 
the school’s operational effi ciency. Sefula’s importance in 
offering specialized educational services is undeniable. We 
are excited by the opportunity to play a role in their journey.

The dedication of the school staff also deserves a special 
mention. Their unyielding commitment to excellence and 
the future of their students is not only inspiring but also 
aligns perfectly with our vision. To the young scholars at 
Sefula, we once again send our best wishes for a bright 
academic future.

Our engagement with the education sector does not stop 
at Sefula. We have also collaborated with institutions like 
Kabulonga Boys School for Boys with Physical Disabilities, 
Njobvu Community Centre in Chibolya township, and 
Mambilima Special School in Luapula Province, to name a 
few. 

Our aim remains consistent: to uplift the quality of education 
and expand access to learning opportunities for Zambian 
children as we continue to make success.

By Katongo Chilufya - Public Relations, Communications and CSI 
Manager - Atlas Mara Bank

Atlas Mara’s Dedication to Quality Education in Zambia



CSR MAGAZINE -  OCTOBER 202327

In the heart of Lusaka, a startup with a big vision is making 
waves in the realm of waste management. WeSEPO, an 
acronym for “We, Sustainable Eco-Friendly Products 
Organisation” is carving a path toward a cleaner, more 
sustainable future. With a mission centered on maximizing 
the recovery of recyclable materials, this enterprising 
startup has swiftly become a frontrunner in the industry. 

WeSEPO’s approach is simple yet revolutionary: they 
collect waste, meticulously separate it and sell the 
recyclable materials. This initiative initially took root in 
notable establishments such as Mosi-oa-Tunya Shopping 
and Recreational Centre, Foxdale Court and East Park Mall, 
extending to a few private offi ces and households. Their 
dedicated efforts have seen a staggering growth of 240% in 
a mere six months.

However, the sky is the limit for WeSEPO. They are eyeing 
a potential partnership with the Lusaka City Council to 
establish ‘transfer stations.’ These strategic hubs will 
streamline the collection and sorting processes, enhancing 
their operational capacity and reach.

As with any burgeoning enterprise, WeSEPO faces its share 
of challenges. The limitations in space to independently 
operate pose a hurdle, especially as malls cannot accept 
waste from external sources for separation. The lack of 
adequate space to store large quantities of recyclable waste 
further complicates their expansion plans. Another crucial 
challenge lies in the non-compliance of waste separation by 
individuals and establishments, hindering the smooth fl ow 
of waste management processes.

Notably, the team at WeSEPO remains determined. 
They are actively planning initiatives set to unfold in the 
coming six months. These strategies, if implemented, hold 
the promise of exponentially increasing the quantities of 
waste collected, thereby addressing the present shortfall 
in meeting the demand of large consumers like Chilanga 
Cement, for the co-processing in cement production.

The Signifi cance of Waste Management: A Call to Action

WESEPO’s journey embodies more than just a business 
venture; it is a call to action for households, establishments 
and the community at large. Waste management is not 
solely the responsibility of dedicated organizations like 
WeSEPO; it’s a collective duty we all must share.

One of the most remarkable aspects of WeSEPO’s work is 
its attention on the entire lifecycle of waste. Beyond mere 

separation, the organization actively promotes the re-use 
and re-purposing of materials. By establishing recycling 
centers within the malls, they facilitate the transformation 
of waste into valuable resources. Whether it is upcycling 
plastic into new products or converting organic waste into 
compost for gardens, WeSEPO champions the ethos of 
“waste as a resource.”

Effi cient waste separation at the source is the linchpin of 
a sustainable ecosystem. It starts at home, in our offi ces 
and in public spaces and in the schools. By embracing 
the practice of segregating waste into recyclable and non-
recyclable components, we contribute signifi cantly to the 
ease of waste management.

Understanding the importance of waste management 
extends beyond environmental preservation. It impacts 
resource conservation, energy savings and even 
economic growth. Recycling is not merely a process; it’s a 
transformation of waste into valuable resources.

WeSEPO’s growth trajectory is both inspiring and a 
testament to the possibilities within the realm of waste 
management. Their unwavering commitment to sustainable 
practices and innovative solutions positions them as 
pioneers in the fi eld.

The challenges they face are not insurmountable. The 
collaboration with people and institutions is fundamental. 
The potential for growth and positive change in waste 
management practices lies in the collective efforts of 
individuals, establishments and supportive collaborations 
with organizations like WeSEPO.

Together, we have the power to shape a cleaner, more 
sustainable future. It begins with understanding the 
signifi cance of waste management, implementing 
responsible waste separation practices and supporting 
initiatives like WeSEPO that are catalysts for positive 
change. The strides made by WeSEPO in Lusaka’s malls 
serve as a beacon of hope and inspiration, showcasing 
the potential for positive change in waste management 
practices, not just in Zambia but worldwide.

In essence, WeSEPO is not just managing waste; they 
are architecting a more sustainable world — one recycled 
material at a time.

By Lee Muzala

WeSEPO: Pioneering Waste Management and
Shaping a Sustainable Future. 
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Brandvert Digital Solutions Ltd your 
all-in-one destination for digital 
marketing excellence. Specializing in 
graphics design that captivates, social 
media management that engages, and 
video editing/motion graphics that tell 
compelling stories, we redefi ne your 
online presence with a creative touch. But 
that’s not all – we go beyond pixels and 
visuals by supplying top-notch printer 
toners, ensuring your physical prints are 
as impressive as your digital ones.



CSR
Magazine

hub

Plot No. 24 Lechwe Park,
Joel Kapilikishya Road, Ibex Hill,

Lusaka, Zambia.
Cell:  0977 843926 and 0966 379369

Email: info@csrzambia.org
www.csrzambia.org


